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This is a basic course in public opinion and communication. We will be studying the nature of public opinion and its relationship to communication and governance. We will examine the theoretical and applied literature of public opinion, mainly but not exclusively from a social psychological perspective. We will be reading and talking about ways that public opinion is perceived, measured and acted upon by society. Relationships among public opinion and media are particularly stressed, but other political and social-psychological variables are examined. Of special interest is the central role of public opinion in governance of contemporary democratic society.

Course requirements:

The course will be conducted in a lecture and discussion format. You will need to participate actively in order to get maximum benefit from the course. This means you will need to come to the class, stay for the entire period, and be prepared for it by reading the assigned materials in advance. This is very important.

Required readings:

Glynn, C.J., Herbst, S., O’Keefe, G.J., Shapiro, R.Y., & Lindeman, M. (2004). Public opinion, 2nd Ed. Boulder: Westview Press.

Many weeks have supplemental required readings. These can be accessed easily through the OSU Library’s Electronic Journal Center. To reach the EJC, point your browsers to www.library.osu.edu. If you are off campus, you will need to log in. You can read the materials on line, download a .pdf file to your own computer [recommended], or print the file if you wish.

Web site:

We are building a course web site using Carmen, the university’s new course web site package. Eventually you will find there the syllabus, course announcements, handouts, grades and other useful web-links and materials. I will let you know when it’s ready. When it is you will be able to access it at www.telr.osu.edu/Carmen/.
Exams: 

You will have one mid-term exam and one final exam. The midterm will be completed in class. The final exam will be in a take-home format.  

Papers:
You will also write two short [3-4 page] papers during the term. These will be due between weeks three and ten. I will explain the expectations about the nature of the papers during the first weeks of the term and some instructions will be posted on the course website. In general, however, the papers will be short, thoughtful summaries and critiques of one week’s readings.

Debates:
Each of you will participate in a debate about an enduring issue in the study of public opinion. Details about this assignment will be made available in class and in writing.  Each of you will also summarize your arguments in the case in a brief 5-page paper to be turned in within two weeks of the completion of your debate. I will meet with each debate team to discuss the case with you.
Grading:
Midterm: 25%

Final Exam: 25%

Papers: 20%

Debate [including debate paper]: 30%

Graduate students: Should consider registering for Comm 620H or Comm 813. 

Academic Misconduct:
All students at the Ohio State University are bound by the Code of Student Conduct (see http://studentaffairs.osu.edu/resource_csc.asp).  Suspected violations of the code in this class, especially pertaining to 3335-23-04 Section 1 on Academic Misconduct, will be taken through the procedures which the university has set up to deal with violations of the code.  Academic misconduct is any activity that compromises the academic integrity of the institution and subverts the educational process. 
NOTE:

This syllabus is available in alternative formats upon request.  Students with disabilities are responsible for making their needs known to the instructor and seeking assistance in a timely manner.  Any student who feels he/she may need an accommodation based on the impact of a disability should contact me privately to discuss your specific needs, or contact the office for disability services at 292-3307 in Room 150 Pomerene Hall to coordinate your documented disabilities.

Class schedule and assignments

Week 1, January 3, 5
· Course and instructor introduction

· Syllabus and course requirements
· Uses of public opinion and public opinion research

· The industry of public opinion 

· Controversies in the study of public opinion

· Web and other resources for studying public opinion

What is public opinion?
Can it be measured with polls?
Forms of democracy and the roles of public opinion

What are the classic problems of democracy and public opinion?
Glynn, et al., Chapter 1: The meanings of public opinion, pp. 3-33.

Binkley, R.C. (1928). The concept of public opinion in the social sciences. Social Forces, 6, 3, pp. 389-396. [Available through JStor at OSU Libraries.] Stable URL: [image: image1.emf]
Week 2, January 10, 12
History of public opinion, communication and governance
Is there a crisis of democracy?
Glynn, et al., Chapter 2: History of public opinion, pp. 35-71.

Pearson, S.A. (2004). Public opinion and The Pulse of Democracy. Society, 42, 1, pp. 56-71. [Available through OSU Libraries through Electronic Journal Center. Use “Sociological Collection” to find the .pdf file.]
Bryce, James. (1888). The American Commonwealth Vol. II. Indianapolis: Liberty Fund. Chapter 84, The tyranny of the majority. This can be accessed at the Online Library of Liberty at: http://oll.libertyfund.org/Texts/LFBooks/Bryce0057/AmericanCommonwealth/0004-02_Bk.html#hd_lf004.2.head.070
Week 3, January 17, 19
Observing and measuring public opinion
· Content analysis

· Historical methods
· Focus groups

· Experiments

· Mass observation

· Survey research

· Deliberative polling

Glynn, et al., Chapter 3: Methods for studying public opinion, pp. 73-115.

Darnton, R. (2004).  Mademoiselle Bonafon and the private life of Louis XV: Communication circuits in Eighteenth-Century France. Representations, 87, 102-124. [Available from OSU Library’s Electronic Journal Center.]
Bai, M. (2004). Going deep with Iowa’s meta-voters. The New York Times Magazine, January 18, 2004, pp. 34-39. [Available from OSU Libraries in the LexisNexis Database.]
Zukin, Cliff. Sources of Variation in published Election Polling: A Primer. American Association for Public Opinion Research. Online Resource. http://www.aapor.org/pdfs/varsource.pdf
To become familiar with the research technique of “mass observation,” you can visit the Mass Observation web site at http://www.massobs.org.uk/introduction.html. 
Media Tenor: A leading international firm that specializes in content analysis is http://www.mediatenor.com/
Learn more about survey research from www.aapor.org or www.cmor.org
For more on deliberative polling, see the Center for Deliberative Democracy at Stanford University: http://cdd.stanford.edu/index.html
Week 4, January 24, 26
Public opinion quality
Issues in democratic competence
Glynn, et al., Public opinion and democratic competence, pp. 283-354.

Converse, P.E. (2000). Assessing the capacity of mass electorates. Annual Review of Political Science, 3, 331-53. [Available from OSU Library’s Electronic Journal Center.]
Week 5, January 31, February 2

Midterm Exam January 31.
Improving opinion quality through public deliberation

The deliberative poll

Delli Carpini, M.X., Cook, F.L. & Jacobs, L.R. (2004). Public deliberation, discursive participation, and citizen engagement: A review of the empirical literature. Annual Review of Political Science, 7, 315-44. [Available through OSU Library’s Electronic Journal Center.]
Week 6, February 7, 9
Debates 1 and 2, February 7

Debates 3 and 4, February 9

Week 7, February 14, 16
Media and public opinion: Agenda-setting, media priming and framing
Glynn, et al., Communicating with the public, pp. 381-415.

Kinder, D.R. (1998) Communication and opinion. Annual Review of Political Science, 1, 167-197.

Week 8, February 21, 23
Debates 5 and 6 on February 21

Public opinion and public policy

Glynn, et al., Public opinion and policymaking, pp. 355-404.

Week 9, February 28, March 2
Campaign contexts

Glynn, et al., Communicating, campaigning and the public, pp. 405-475.
Week 10,  March 7, 9
Public opinion and technological development

Personalized communication environments and public opinion

Technologies for public deliberation and consultation

Some possible futures for the use and study of public opinion

Glynn, et al., Looking ahead, pp. 477-480.

Knowledge Networks. The Decision makers guide to online research. http://www.knowledgenetworks.com/info/insight/Decision-Guide-Online-Research-2005.pdf
America Speaks. (2004). Millions of voices: A blueprint for engaging the American public in national policymaking. http://www.americaspeaks.org/resources/library/as/pubs/millions_of_voices_1104.pdf
America Speaks. Approaches to public engagement
http://www.americaspeaks.org/library/del_methods_matrix_as.pdf
Lukensmeyer, C. & Brigham, S. (2002). Taking democracy to scale: Creating a town hall meeting for the 21st Century. National Civic Review.

http://www.ncl.org/publications/ncr/91-4/ncr91-4_chapter6.pdf
National Issues Forum. Discussion Guide: Democracy’s challenge: Reclaiming the public’s role. http://www.nifi.org/stream_document.aspx?rID=5133&catID=6&itemID=5132&typeID=8
Exam Week

Take-home final exam due no later than Thursday, March 16, at 2:30 p.m.
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